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·· · •'• :~-'· Early :fll.is· year, federat~lawinakers broke exeiting new ground by passing the T~lecommunic~tions Act~~f . · 
1996. · --The,Acrwill have .a dramatk }m.pact on telecommunications in the United State-s and :wru encourage ':' 
competition among telecommunieations companies. Markets are beit~g opened up to new kinds of competition:- . 

. more · companies, including long-distance, cable -television, and wireless telephone companies, will be abte :to:t 
; compete .for local" telephone e.ustomers, and in return , lecal telephone companies will be authorized to provlde i~ 
:: long-distance service to their customers. Opening markets will be very good news for consumers ·-.7 cempet~tionjt. 
. . . ~ , . . . . ·-:· . .. ·- =~~ : .... -_ : . ,-_; : ·. . -x:-::::. 
· can -lead: to ·more-ehoices and-,lower·prices. . · ., · . · · · . -:./i ·· ··' · .. ;,~,:,., ,;;i) 

-> ., , · · · , .· ' -; .'>'., ' · ·: .. :~ ·;·.:r;f:l1t~;; 3 
. :· The Telecommunications Aet of 1996 will encourage greater competition in loeal.calling··· markets. ' 

. Althollgh·widespreadcompetitionhas not yet taken hold, state-by-state data shows an increasejn .. the n~tmberpfj . 

. states with-companies at·the starting line. · · .. . . ..... ~;. · .. 
::· ({i{• 

. "· ··. 
Options for saving money on long-distance calls are rapidly expanding as competition intensifies. The 

Consumer Information Page provides some pointers to help consumers make informed ·choiees am~mg }ong- · 
distance services. ·~, ·· -- .,, 

.. / 
~ . . 

As more people enter the information superhighway and order extra··telephone lines for their homes and . 
businesses, many loc·alities are running out of seven-digit numbers. To keep pace with demand, new area CQdes 
are beirig assigned across the country at a rapid rate. In addition, the demand·for toll-free 800 nmnbers has .nearly, . 

. exhausted the supply of 8QO:numbeJs. A new toll-free code-- 888 --is now available. · : f 

In the midst of the most important changes to -telecommunication markets in decades, the Common. Carrier . 
Competition report. gives a briefovervjew of the topics above, and highlighl·s the international calling 'market and . 
high".growth seetors such as celluJar service. ·· ' : , 

Regina M. Keeney, Bureau .. ChJef 

Common Carrier Competilion is a pe1iodic repott prepared·by thej:::ommon C.11Tier Bureau. It regularly monitors a broad range of · ; 
topics, includillg telephone industry trends, the effects ofregulai.ion on the industry ffild consumers, and the status of specific projects"/,,;.· 
within the eommon Cru1ier Btu·eau. For more in.fOJmation, call the Bureau· s Industry Anal ysis D.ivision at-(202) 418-0940. · 



Pay Less for Long Distance Calls 

Prices of long-distance telephone calls change frequently. 
Telephone companies change their rates, modify calling plans, 
institute new plans and offer new promotions -- a recent 
innovation is rewarding long-term customers with special 
discounts. Competition for long-distance customers has 
become increasingly intense. Consumers, showered with 
television and print advertising for an array of long-distance 
calling plans, may find it difficult to select a long-distance 
company with confidence. A few important points will help 
you save money. 

({) 

Consider a calling plan. Many customers can save 
money by joining a calling plan. If you do not belong to a 
calling plan, you are paying full retail prices (known as "basic 
rates" in the telephone industry). Basic rates are usually very 
similar among companies, and have been rising for several 
years. l11e fiercest competition -- and the biggest discounts -­
are in calling plans, usually the newest ones. Because your 
long-distance company will not automatically assign you to 
the best calling plan, call your long-distance company to find 
out about possible savings. Ask whether you are signed up 
for a special plan, and if a different plan would save you more 
money. 

({) 

Focus on price. Special promotions can make switching 
calling plans worthwhile. Be prepared to switch companies 
if you can get a better plan. Price is the most important 
difference among plans. Sound quality is very similar among 
long-distance companies. You should take into account, 
however, that you will be charged by your local telephone 
company for switching long-distance companies. Some long­
distance companies will pay this charge to get your business. 

(() 

Review your calling pattern. Are you a high-volume 
caller? Do you make many calls to people over one thousand 
miles away or do you call the same people frequently? Are 
you an international caller? As you shop for calling plans, 
ask for the best plan for your calling pattern. 

(() 

Common Carrier Competition 

Shop around. Customer service numbers for nationwide 
carriers are: 

AT&T 
Cable & Wireless 
Frontier 
LCI International 
LDDS Worldcom 
MCI 
Sprint 

800-222-0300 
800-486-8686 
800-836-8080 
800-860-225 5 
800-275-0200 
800-444-3333 
800-746-3767 

There is also a large number of smaller long-distance carriers 
that offer a wide variety of calling plans. You can find out 
who is serving your local area by calling your local telephone 
company. 
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The potential for competition in the local-calling 
market will be greatly increased by the recent passage 
of the Telecommunications Act of 1996. The new law 
provides for competition in local telephone service. 
Even before passage of this historic new law, 
competitors had begun offering switched local service 
in seven states: California, Illinois, Maryland, 
Massachusetts, Michigan, New York, and Washington. 
Competitive activity is not evenly spread within these 
states -- the first seeds of competition have sprouted in 
urban areas where many potential customers are 
concentrated. Generally, new competitors are small 
and are still experimenting in the market. 

No current 
rulemakings 

AK,DC,ID,ME, 
MO,ND,NE,NV,SD, 
VT,WV 

The Federal Communications Commission and state 
regulators are working together to encourage local 
competition and to develop a better understanding of 
its evolving nature. 

The tables on the following pages show the current 
state oflocal competition. Rapid progress is expected 
once the ground mles for competition -- including 
interconnection, number portability, unbundling, 
universal service and resale-- are established. 

1 Rules adopted by Public Service Commission, need Attorney General's approval. 
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STATUS OF LOCAL SWITCHED COMPETITION (as of March 21, 1996) 

State Competitors Competitive Notes on the status of local switched access competition 
have applied operations 

have begun 

Alabama yes Workshops in progress. Public Utility Commission to prepare price regulation and local-competition plan. 

Alaska yes Rules not yet in place. 

;,:Arizona · yes (appro,~~~) Ru[~ es!~b.lis~~· 
: .. 

. ~Ja'.'~.l,l.~ yes (ngprov~~) < Rules not Y,~t -in pl.ace. 

California yes yes Interim rules tltrough 19% may become permuncnt 1/97. Interim number portability. Permanent 
implementation details and nniversul serv ice in separate dockets ut Public Utilities Commission. 
Interconnect ion agreement npprovcd. Of 66 companies that hnve applied to compete, 31 have been approved. 

Colorado yes Rules in committee at Public Utilities Commission. Competition set to begin 7/96. Some rules adopted . 

.. Connecticut ycis (approved) 
,. 

.. fnterim ru.Ics set rates .for unbundled service and i nterconnect ion. Guidelines established. 11tree companies . , 
have contracts with Southern N'-'w Eng.land Tet~phone. None are. yet operntirig. ln terimrt'salc rates fikd . ' 

Delaware yes Rulemakings in progress. 

District of yes Legislation pending. 
Columbia 

F lorida i .; , yes (approved) . Rulemaking in process nt Public Service Commission. Comp8n ies must nt'gotiate. TI1ree agreements reached 
;·:(. .. , se tt~1~ rules for univcr~ serv ice , interconpection. tet_l).porary number P.9,H~bility. unl;>trn~Ji.~!! and ~!"saJ~· : 

Georgia yes (approved) Temporary rules in place. Workshops and hearings in progress. Number portubllity .ordcred to be in place by _, 

. x· .. 9/97 . : 
" ·~; 

Hawaii yes Companies must negotiate. Open docket on rule.s to be. completed 12/96. Legislation addresses rules and 
requires incumbent local exchange can·ie.r to comply. 

Idaho yes Rules not yet in place. 

Illinois yes yes Rules in place. Competit ion began 'Ji 1195. Number portnhility so lution adopted. resale tariffs filed. Two 
competitors have reciprocal compensation co-ranier agreement with Amcritcch in Chicago. 

Indiana yes Hearings on local competition issues. Workshops in progress. 

Iowa yes (approved) Rulemakir.g in progress. L<x:,11 service off.,red titrough resale of Centre;~. services. US West tariffs d isputed. 

Kansas yes (approved) , Rulcmakings and workshops in progress. On<e new entrnnt in operation. bought· facilit ies from United but 
faces no competi tion. One other carrier certified for area. hltt is not yct._operatiol)al. 

Kentucky yes Docke.t in progre.ss. Generic proceeding underway at public utilities commission. Hearing scheduled 3/96. 

Louisiana yes Puhlic setvice commission has adopted rules. 

Maine yes Rule.s not yet in place . 

Mnryland yes yes 911 and interconnection ruk's in place. lnk'rim rules on num ber portabili ty. Competition in test period. 

Massachusetts yes yes Docket regarding rules suspended pending lt:·deral action. Contracts between firms. MFS actively marketing 
services and serving a handf'ul of customers. 

Michigan yes yes Tntcrconncction contracts in place between firms. 

Minnesota ye.s Rules docket to be comple.te 8/97 for companies serving >50.000 line.s. Rules for smaller companie.s by 
1/98. Task forces considering interconnection, number portability, e.tc. 
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STATUS Oli' LOCAL SWITCHED COMI'ETITION . continued 

State Competitors Competitive Notes on the status of local switched access competition 
have applied operations 

have begun 

Mississippi yes Rules not yet in place. Docket established. no dates set. 

Missouri yes Rules not yet in place. 

:;Mom.ma yes (~pprpve~) . R,~J'i' not ~ei i rw!~~~· 

Nebraska yes Rules not yet in place. To be certified. potential competitor must prove incumbent is inadequate. 

Nevada yes Contracts must be developed between firms. 

New Hampshire yes Public Utilities Commission has mles docket in progress. Rules must be completed by end of 1996. 

New Jersey yes Rulemaking in progress-- comment/reply stage. 

New Mexico yes Rulemakings in progress. Companies serving< 100.000 lines exempt. 

New York yes yes Rules in place. 23 competitive companies are certified. Competition limited to NYC and Rochester. 

. North Carolina .)'es (~pprowd) Interim ruks in place . Parties to ne-gotiate in "good faith ... aftl'f 90 days cnn ·petition Public Utility ·:·.,, 

Commission fo r dNe-nninntion. C"'.1W,at~es serving< 200.000 lines exctnpt Cotnp<'tition tcr begin 7/96. · '· ~ ; ~· . . ... . 

North Dakota yes Rules not yet in place .. 

·Ohio . Yes·(npl)(oved) . :::;: ·: · lnter1m interconnect ion ngre<.'m~nt in place fonwo companies. Public Utility; Commission hns propo...e<l ;\ . 
·generic locnl compct i)i<m r11!c's. . .,, .. . ,: 

Oklnhomn yes Rules not yet in place. Rulemnking in progress. Bill introduced. 

Oregen . yes (approved) Puhlic Utiuties:Commission adopted temporary number portability. biU-and-kt'<ll? ntles. for two years . 
· Working on pcrmanentnun~!:wr,yon u l•ilit y solut.i,!)n. ·· · ·.·· : 

···Pcnry~ylvantn Y!?S (~pprowd) Rul~s not yet in place. Rulomakings in progress. 

Rhode Island yes Rules not yet in place. Public Utilities Commission hns open docket and is following the progress of 
Massaclmsetts and Connecticut. 

South Carolina yes Rules not yet in place .. 

South Dakota yes Rule.s not ye.t in plnce. Public Uti lities Commission has legal authority. No other actions have been taken. 

Te9nes.,L>e ycs .(~pproved) Rules arproved by Public S<'l'l•ico Comi.Jli'sion and ~d to be approved b.y A Homey General. 

Tc~>~s ~('j;J~rproved) Propo~d rn\es in he-aring stage. l 'niversa l service provisions in sti1te law. Compet itors beg.~n rilin~ 9/95. 

\Jtah yes (npprowd) Contracts must IX' dt>veloped between fi rms. Interconnection hearings delny..•d, J,l('nding federal action. Interim 
number portability ngrt-ement. Colllfl,~nsntjnn on hill-and-keep hasis. 

Vermont yes Rules not yet in place. Public Utilities Commission hns nn open docket. 

Virginia yes Ge.ne.ric rule.s in place. <le.tnils to be worked out between firms. 

Washington yes yes Interconnection rules in plnce. Six companies nuthorized to compete with incumbents. serving n hnndf11 l of 
customers. 

West Virginia yes Rules not yet in place. Public Utilities Commission continuing general investigation, which began 11 /94. 

Wisconsin yes (approvt>d) . Rules are inn pending docket nt the Public Utilities Commission. Discussions concerned l''ilh ' 
intl'l'conncction. numlX'r porl1lhility. reciprocal compL'nsation. 

WY,qmin~: yesJnPJH(l)'C,d) Rule.' m't Y<' t in p!occ. 
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•· ·Telecommunications .Market Shows Rebust Growth 

Americans are using their telephones more and more. The 
interstate calling market has more than doubled in size in the last 
decade, while prices have fallen. In 1994, telecommunications 
revenues were $184 billion; local telephone companies got the 
largest share (54%)-- which includes fees paid by long-distance 
carriers for access to local customers. Cellular companies may 
only have cornered 7% of the market in 1994, but grew at an 
impressive rate -- claiming 29% of the growth of the entire 
telecommunications industry. 

Exciting changes are expected this year in the wake of the 
Telecommunications Act of 1996. 11te Common Carrier Bureau 
of the FCC will track changes in household spending, revenue and 
growth shares, and will report the findings to the public. 11te 
Bureau will also continue to make available information about 
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consumer complaints and other industry issues of concern to o ....... -,---.--.-.--r--..--. - r---..---.---r--' 
telecommunications consumers. 

In the pie charts below, "Other" includes competitive access providers, paging and dispatch carriers, operator service providers, 
pay phone operators, and resellers. 

Shares of Telecommunica tions Revenues, 1994 

Local exchange carriers cla im laFgest share ... 

Common Carrier Competition 

Shares of Growth, 1994 · 

. .. Cellular growing fast. 
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Inl994, many area codes were stretched::to the)inlifas . 
:demari(r .for ··telephone numbers .. c.ominued :;to::\rise.·· ..• 
Adding new area codes became difficult. because some· 
older:telephcme ~qulpment was designe·d. ·to _recognize 
only area CQdes with a middle d.igit ,ofO or'' l .: and the, 
supply of those numbers was dwindling.>on January 1, · 
!1995, .the restriction on·the middle digit was removed 
-- and 640 new area codes were made available. , 
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2 

N ew Area Code Assignments 

o~~~~~~~ .. ~,~~,-~~ 

198485 86 87 88 89 90 91 92 93 94 95 96" 
• planned 

During .1995; 15 new ·area.codes ·were assigned-- the 
Jargcst single-year expansion of areacodes in decades. 
Many more new area codes are expected in 1996. 

Much planning is required to introduce a new area 
code. Communities must decide whether to split an old 
area code's reach geographically or to ''overlay" the 
new area code over the old one. In communities that 
choose an . overlay, only new telephone numbers are 
assigned the new code. Most communities faced with 
too much demand for one area code choose a 
geographic split. ·Indeed, all of the new codes shown 
h~re 'lie S..PUts rqth~r than overlC,!ys. 

Common Carrier Competition 

New Area Codes ·· 1995 and 1996 
Location 

Alabama 
Washington 
Texas 
Arizona 
Colorado 
Florida 
Virginia 
Georgia 
Connecticut 
Florida 
Tennessee 
Bermuda 
Oregon 
South Carolina 
Florida 
Missouri 
lllinois (Chicago) 
Puerto Ri.co 
Ohio 
Minnesota 
Florida 
Barbados 
Illinois (Chicago) 
Bahamas 
Illinois (Chicago) 
British Columbia 

Date Current Added 
Code Code 

1/95 205 334 
1195 206 360 
3/95 713 28 1 
3/95 602 520 
4/95 303 970 
5195 813 941 
7/95 703 540 
8/95 404 770 
8/95 203 860 
9195 305 95 4 
9195 615 423 
10/95 809 441 
11195 503 541 
12/95 803 864 
12/95 904 352 
1196 314 573 
l/96 708 847 
3/96 809 787 
3/96 216 330 
3/96 612 320 
5/96 407 561 
7/96 809 246 
8/96 708 630 
10/96 809 242 
10/96 312 773 
10/96 604 250 

Widely used tol1-free .800telephorie.nnmbers have not 
been immune to increasing demand . . The few remaining 
unassigned SOOnu mbers "'are expe~ted to nm out early 
this year. A new toll-free code, 888,was inaugurated 
in March, 1996, providing . approximately 8 million 
more toll-free numbers. ··· 

.· ... ; 
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INTERNATIONAL CALLING MARKET BOOMING 

PRICE OF AVERAGE CALL CONTINUES TO FALL 

D ramatic growth in the international calling 
industry continues. Calling traffic has 

experienced more than a seven-fold increase since 
1980. International calls originating in the United 
States have grown over ten percent a year for well over 
a decade -- with the fastest growth in calls to our 
closest neighbors, Canada, Mexico and the Central 
American countries. 

Meanwhile, the cost of making international calls 
has fallen . An international caller in 1980 paid 

over $10 for the average call. Today, the average call 
costs less than $6. International rates have not fallen as 
dramatically as have domestic long-distance rates, but 
consumers are increasing pressure on the industry to 
cut prices by seeking out international discount plans. 
Consumers are also economizing by making shorter 
international calls. The increase in calling volume more 
than compensates for the drop in average cost -- net 
revenues are cunently growing at a rate of more than 
sixteen percent per year. 

The graphs illustrate the dramatic growth of the 
international calling industry. For more detailed 
information, see the Industry Analysis Division's 
International Trends Report. 

Common Carrier Competition 
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For Additional Inforrnatnon 

A variety of periodic reports provides information on such subjects as carrier revenues, market shares, 
technology deployment and other industry trends. A list of these publications is available from the 
Commission's Fax On ][)emand system at (202) 418-2830. [Request: Resources Available from the 
Industry Analysis Division.] 

• All of the periodic repm1s published by the Common Can·ier Bureau can be downloaded from the 
FCC-State Link computer b).llletin board at (202) 418-0241. A directory of bulletin board files is 

/ also available from the i<ax on Demand. [Request: Index of Indust1)' Analysis Division Data Sets 
and Publications Available through the FCC-State Link.] Reports used herein include the 
Reference Book, Telecomnumicatiom Industry llevenue: 'l'RS Fund Worksheet Data, and the 
Telephone Subscribers/tip report. 

• The FCC-State Link can also be reached through the National Technical Information Service's 
l"edWorlcR system at (703) 321-3339 or through Fed World's telnet intemet node: fedworld.gov. 

• 11te Common Carrier Bureau has a home page on the Wm·Hd Wide Web. Titis home page can be 
accessed directly (http:l/www.fcc.gov/ccb.htmi) or through a link from the main FCC home page 
(http://www .fcc.gov). 

• The Statistics of Communications Common Carriers is prepared annually by the Commission and 
is the standard reference work for telecommunications data. The book is published by the U.S. 
Government Printing Office, and the 1994/1995 edition may be purchased from the Superintendent 
of Documents, Washington, DC 20402-9328, or by calling GPO's Order and Inquiry Desk at (202) 
512- 1800. 

Copies of all reports are available from the Commission's duplicating contractor, International Transcription 
Services, Inc. (ITS) at (202) 857-3800. The material can also be copied in the Public Reference Room 
maintained by the Common Carrier Bureau, located at 1919 M Street, N.W., Room 509, Washington, DC 
20554. 

For additional iniormation on the ~ele(~ommunications indusb·y, contact the htdush·y Analysis 
Division ofthe Common Carrier Bm·t~uu at (202) 418-0940. 

Common Carrier Competition Page 9 


